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Note: The question paper is divided into three sections A, B and C. 

Write answers as per the given instructions.

{ZX}e : ¶h àíZ-nÌ "A', "~' Am¡a "g' VrZ IÊS>m| ‘| {d^m{OV h¡& àË¶oH$ 
IÊS> Ho$ {ZX}emZwgma àíZm| H$m CÎma Xr{OE&

 Section - A 10 × 2 = 20
(Very Short Answer Type Questions)

Note: Answer all questions. You delimit your answer in one 
word, one sentence or maximum upto 30 words. Each 
question carries 2 marks.

 IÊS> - "A'
(A{V bKw CÎma dmbo àíZ)

{ZX}e : g^r àíZm| Ho$ CÎma Xm|& CÎma H$mo àíZmZwgma EH$ eãX, EH$ dm³¶ 
¶m A{YH$V‘ 30 eãXm| ‘| n[agr{‘V H$s{OE& àË¶oH$ àíZ Xmo A§H$ 
H$m h¡&
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1) (i) What is Brand?

  ~«mÊS> ³¶m h¡?

 (ii) What is Typography?

  Q>mBnmoJ«m’$s ³¶m h¡?

 (iii) What is Lobbying?

  bm°q~J ³¶m h¡?

 (iv) What is Advertisement Budget?

  {dkmnZ ~OQ> ³¶m h¡?

	 (v)	 What	is	Press	briefing?

  àog ~«rq’$J ³¶m h¡?

 (vi) Write the full form of DAVP?

  DAVP H$m nyam Zm‘ {b{IE?

 (vii) What is Consumer Psychology?

  Cn^mo³Vm ‘Zmo{dkmZ ³¶m h¡?

	 (viii)	What	is	Classified	Advertisement?

  dJuH¥$V {dkmnZ ³¶m h¡?

 (ix) What is News letter?

  Ý¶yµO boQ>a ³¶m h¡?

 (x) What is Annual Report?

  dm{f©H$ à{VdoXZ ³¶m h¡?
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 Section - B 4 × 10 = 40
(Short Answer Questions)

Note: Answer any four questions. Each answer should not 
exceed 200 words. Each question carries 10 marks.

(IÊS> - ~)
(bKw CÎma dmbo àíZ)

{ZX}e : {H$Ýhr Mma àíZm| Ho$ CÎma Xr{OE& CÎma 200 eãXm| ‘| Xr{OE& àË¶oH$ 
àíZ 10 A§H$ H$m h¡&

2) Discuss the process of corporate Public Relations.

 H$m°nm}aoQ> OZg§nH©$ H$s à{H«$¶m H$s MMm© H$s{OE&

3) Write about the Rosser Reeves Model of Advertisement.

 {dkmnZ Ho$ amoOa ardO {gÕm§V Ho$ ~mao ‘| {b{IE&

4) Write about the origin of advertisement in India.

 ^maV ‘| {dkmnZ Ho$ CØd Ho$ ~mao ‘| g§jon ‘| {b{IE&

5) Discuss the working of Advertisement Agencies.

 {dkmnZ EO|grO H$s H$m¶©àUmbr H$s g§jon ‘| MMm© H$s{OE&

6) Write short note on inter-relation of Press and Public relations.

 àog Am¡a OZg§nH©$ Ho$ A§V…g§~§Ym| na g§{jßV {Q>ßnUr {b{IE&

7) What do you understand by Propaganda?

 àmon¡J|S>m go Amn ³¶m g‘PVo h¢? g‘PmBE&

8) Write the short note on the Press Information Bureau (PIB).

 nÌ gyMZm H$m¶m©b¶ (nrAmB©~r) na g§{jßV {Q>ßnUr {b{IE&

9) Discuss the code of conduct of advertisement.

 {dkmnZ H$s AmMma g§{hVm H$s MMm© H$s{OE&
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 Section - C 2 × 20 = 40
(Long Answer Questions)

Note: Answer any two questions. You have to delimit your each 
answer maximum upto 500 words. Each question carries 
20 marks.

(IÊS> - g)
(XrK© CÎma dmbo àíZ)

{ZX}e  : {H$Ýhr Xmo àíZm| Ho$ CÎma Xr{OE& CÎma H$mo A{YH$V‘ 500 eãXm| ‘| 
n[agr{‘V H$aZm h¡& àË¶oH$ àíZ 20 A§H$ H$m h¡&

10) Explain the effect of advertisement on social cultural values.

 {dkmnZ Ho$ gm§ñH¥${VH$ Am¡a gm‘m{OH$ ‘yë¶m| na à^md H$m dU©Z H$s{OE&

11) Discuss the development periods of Public Relations.

 OZg§nH©$ Ho$ {dH$mg H$mbm| H$s g§jon ‘| MMm© H$s{OE&

12) What is Corporate Communication? Explain the tools of 

Corporate Communication.

 H$m°nm}aoQ> g§Mma ³¶m h¡? H$m°nm}aoQ> g§Mma Ho$ CnH$aUm| H$m dU©Z H$s{OE&

13) Discuss the origin and development of House Journals.

 J¥h n{ÌH$mAm| Ho$ CØd Am¡a {dH$mg Ho$ ~mao ‘| MMm© H$s{OE&


