DMC-02/DJM-02

June — Examination 2024

Diploma in Mass Communication
Examination

ADVERTISING AND PUBLIC RELATIONS
(ot U S=duah)
Paper : DMC-02/DJM-02

Time : 3 Hours | [ Maximum Marks : 100

Note .— The question paper is divided into three Sections
A, B and C. Write answers as per the given
instructions.
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Section-A 10x2=20
(Very Short Answer Type Questions)

Note .— Answer all questions. As per the nature of the
question delimit your answer in one word, one
sentence or maximum up to 30 words. Each
question carries 2 marks.
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What is Publicity ?

TER FF ?

What is New Media Advertisement ?
= Hifean fomrm =1 § 2

What is Media Buying ?

Hifeen =g = T ?

Define the internal public.
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Write the full form of PRSI
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(vi) What is Press Release ? s —d

I fomfa & @0 acd ® 2 (g ST U9)
(vii) What is Jacket Advertisement ? fder - forsl o) gl & S STl eY ST S Wl
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(viii) Define the Public Relations.

2. Discuss types of Advertisement.
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(ix) What do you understand by rhe rejoinders ?

Reae<d ¥ o7 1 99 § 2 3. Write the short note on publics in PR.
Her § sHar W Hfew feoft fafe |

(x) Define Creative Studio.

o i F i R 4. What is the corporate social responsibility 7

Explain.
Section-B 4%x10=40
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Note -— Answer any four questions. Each answer should 5. What is the role of public relations officer ?
not exceed 200 words. Each question carries 10 Explain.
marks. SR SAERT Y RN fFe § 7 HHemeu
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. Differentiate publicity from advertisement.

y=R U9 faqme | et T wifsu

. Write about the qualities of an advertisement

manager.
fomoe geiger & 7O % SR # fafen
. Explain the differences between Public Relations

(PR) and Propaganda.

SETh 3 TUR-9ER H Al THHEU |

. What do you understand by Internal and External

PR media ? Explain.
AReR Te &R S99 Hifsdr § 39 &4 THd © 2
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Section-C 20x2=40

(Long Answer Type Questions)

Note .— Answer any two questions. You have to delimit

your each answer maximum up to 500 words.

Each question carries 20 marks.
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10. Discuss the main functions of public relations.

SHEUS & T HET i =9 RIS |
11. Discuss the role of PR in rural sector.
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12. Discuss  the  organizational structure  of

advertisement agencies.
oo wfafael & TeTns @ & aR | ==t it |

13. Discuss the ‘code of ethics’ in public relations.
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