Section—C 14x2=28
(Long Answer Type Questions)

Note .— Answer any two questions. You have to delimit

your each answer maximum up to 500 words.
Each question carries 14 marks.
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10. Explain the effects of advertisement on social
cultural values.
foqme & Wipfae IR GEIfS Jedi W U9E &
U it |

11. Discuss the development periods of Public
Relations in detail.

SIS & T e o fomr 9 == Sifs)

12. What is Corporate Communication ? Explain the
tools of corporate communication.
FIRE FEOR 1 § ? HUNS TOR & SIHN h1 0

RIS |

13. Discuss the origin and development of House

Journals.
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Note .— The question paper is divided into three Sections

A, B and C. Write answers as per the given

instructions.
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Section-A 2x7=14
(Very Short Answer Type Questions)

Note .— Answer all questions. As per the nature of the

question delimit your answer in one word, one
sentence or maximum up to 30 words. Each

question carries 2 marks.
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1. (1) What is Brand ?
IS A T ?
(i1)) What is Typography ?
AR Y ?
(ii1) What is Lobbying ?
SUEUECS
(iv) What is Advertisement Budget ?
oo oo = § ?
(v) What is Press Briefing ?
9 ST #= § ?
(vi) Write the full form of DAVP.
DAVP =1 qu M fafem |
(vii) What is Consumer Psychology ?

YT AR F § 2
Section-B 7x4=28
(Short Answer Type Questions)
Note — Answer any four questions. Each answer should not

exceed 200 words. Each question carries 7 marks.
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2. Write about the origin of advertisement in India.
gRg # faqu & Sed & SR # fafem
3. Discuss the working of Advertisement Agencies.

fomm TS w1 HEYTel 1 wE iy |

4. Write short note on inter-relation of Press and
Public Relations.

U9 IR SHE9h & i Hedl W afara fewoi fafem
5. What do you understand by Propaganda ?

Explain.

WIS § M9 M TS § 7 TEes|

6. Write a short note on the Press Information Bureau
(PIB).

T gu wEeE (demgst) w i feooh fafem
7. Discuss the process of corporate Public Relations.
HIUNS THEYH I TR T T ST |
8. Write about the Rosser Reeves Model of
Advertisement.

foqmm & TSR T=w diea & Rk ¥ fafeu )

9. Discuss the code of conduct of Advertisements.

foam &1 3R Gfed =1 ==t wifST)
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