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ADVERTISING AND PUBLIC RELATIONS . .
1%|3-|'I'CF-[ 'QET o 1. (i) Define the Public.
Paper : DMC-02/DJM-02 T 1 AR it
Time : 3 Hours | [ Maximum Marks : 100 (i) What is Print Line ?
Note .— The question paper is divided into three Sections fife o = & 2

A, B and C. Write answers as per the given
instructions. (i11)) What is off record ?
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Section-A 10x2=20 (iv) Write the full form of PRSI.
(Very Short Answer Type Questions)

FitE fwfe = & 2

PRSI =1 g M fafe|

Note .— Answer all questions. As per the nature of the

question delimit your answer in one word, one (v) What is Byline ?
sentence or maximum up to 30 words. Each
question carry equal marks. SIS 1 T ?
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(vi) What is USP ? gus—d
(g I T99)
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USP =11 & ?

(vii) Write the full form of DAVP.

DAVP =1 qu M fafem)

10 37 T T
(viii)) What is AIDA ? 2. What do you understand by public Relations ?
AIDA &1 ¥ ? SHEES ¥ ST A e © 2
(ix) What is New Media ? 3. Describe the role of media in the field of Public
Relations.

q9 HEAT FM T ?
ST % & § Hifedr wt e w1 Ui Hifeg |
(x) What is Corporate Communication ?
4. What do you understand by Internal Public in

FIRE TER FN T ? . :
Public Relations ?
Section-B 4x10=40 ST B SIS ¥ ST 1 99 © 2
(Short Answer Type Questions) 5. Describe the difference between Advertising and
Note .— Answer any four questions. Each answer should not Publicity.
exceed 200 words. Each question carries 10 marks. foma iR Y= & #%9 <’ & U RIS
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6. What do you understand by ‘Target Audience’ in

the field of Public Relations and Advertising ?

S SR fommd & & # ‘afaa W’ @ o
TS T 2
7. Describe the functions and importance of

Advertising Agencies.

foqma wfafedl & & @ 98 &1 9viF HiST |

8. What do you understand by House Journal ?
Te SRt § oY & THEA § 2

9. Discuss the ‘importance ethical values in the field

of advertisement’.
‘fammm & & H Afow Ted & Hed W HHiE Hife |
Section-C 2%20=40
(Long Answer Type Questions)
Note .— Answer any two questions. You have to delimit

your each answer maximum up to 500 words.

Each question carries 20 marks.
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10. Discuss the organizational structure of advertising

agencies.
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11. Describe the planning process of advertisement
media policy. What is press meat ?
foqm= meaw w1 Ao 9fEE w1 909 wifsel O™
amt F T ?

12. Write a note on Propaganda.
fen gemr W feuoft wifs
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13. Write about the qualities of a good Public

Relations Executive.
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