9. Explain the code of ethics of Indian Advertisement
Council for advertisements.
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Section—C 2x14=28
(Long Answer Type Questions)
Note .— Answer any two questions. You have to delimit
your each answer maximum up to 500 words.
Each question carries 14 marks.
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10. Discuss about the different tools of Public
Relations.
SHETh & fafi= Sueon &t == S
11. Discuss about the origin and development of Public
Relations.
SHHUE b Iqud IR faw ==t wife
12. Explain the effect of advertisement on social-
cultural values.
foqme & WRpfaes IR EMIfS Jedl W UHE &
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13. What is Advertisement Media ? Explain the types
of advertisement media.
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Note .— The question paper is divided into three Sections
A, B and C. Write answers as per the given
instructions.
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Section—-A 7x2=14
(Very Short Answer Type Questions)

Note .— Answer all questions. As per the nature of the
question delimit your answer in one word, one
sentence or maximum up to 30 words. Each
question carries 2 marks.
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1. (1 What is Lobbying ?
wfs /= § 2
(1)) What is Slogan ?
WIE T 2
(ii1)) Define the Freelancing.
HRItE 1 aRwifia it |
(iv) What is Corporate Communication ?
HANE TaOR F01 T 7
(v) What are Classified Advertisements ?
Fihd fommaT 1 § 2
(vi) What are Advertisement Agencies ?
foamm wefgd ¥ 9 aead 2
(vil) What is Internal Public Relations ?
ARE THEIH 1§ 2
Section-B 4x7=28
(Short Answer Type Questions)
Note .— Answer any four questions. Each answer should not
exceed 200 words. Each question carries 7 marks.
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. What do you understand by House Journal ?

TE IR ¥ ST FA THEA ¥ 2

. Write a short note on objectives of Public

Relations.
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. What is Starch theory of Advertisement ? Discuss.

wrE o foge fagr =0 § 2 ==t wifse

. Discuss the process of Corporate Public Relations.

HIUNS THHYH I FHAT T T iU |

. Discuss the characteristics of Copy Writing.

HIA o i fageae st == S

. Explain the elements of Consumer Decision

Process.
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. Write about the Directorate of Visual Publicity and

Advertisement.
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