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DMC-02/DJM-02 

December - Examination 2025 

Diploma in Mass Communication Examination 
ADVERTISING & PUBLIC RELATIONS  

foKkiu ,oa tulaidZfoKkiu ,oa tulaidZfoKkiu ,oa tulaidZfoKkiu ,oa tulaidZ    
Paper : DMC-02/DJM-02 

 [Time: 3 Hours]                 [Maximum Marks: 100]     
                                                                                           

 

Note :- The question paper is divided into three Sections A, B and C. Write answers as per the given 

   instructions. 

funsZ’k funsZ’k funsZ’k funsZ’k %&%&%&%&    ;g iz’u&i= ^v*] ^c* vkSj ^l* rhu [k.Mksa esa foHkkftr gSA fn, x, funsZ’kksa ds vuqlkj mŸkj nhft,A    
 

 Section-A 10××××2====20 

 (Very Short Answer Type Questions)  

Note :- Answer all questions. As per the nature of the question delimit your answer in one word, one 

   sentence or maximum up to 30 words. Each question carries 2 marks. 

 [k.M&^v^[k.M&^v^[k.M&^v^[k.M&^v^     

 ¼vfr¼vfr¼vfr¼vfr    y?kqy?kqy?kqy?kq    mŸkjh; iz’umŸkjh; iz’umŸkjh; iz’umŸkjh; iz’u½½½½     

funsZ’kfunsZ’kfunsZ’kfunsZ’k %& lHkh lHkh lHkh lHkh iz’uksa ds mŸkj nhft,A vki vius mŸkj dks iz’ukuqlkj ,d 'kCn] ,d okD; ;k vf/kdre  
   30303030  'kCnksa esa ifjlhfer dhft,A izR;sd iz’u 2222 vad dk gSA 

1. (i) What is new media advertisement?    

  U;w ehfM;k foKkiu D;k gS\  

 (ii) What is media buying?   

  ehfM;k ckbax D;k gS\  

 (iii) Define the external public.  

  cká tu dks ifjHkkf"kr dhft,A  

 (iv) What is classified advertisement?   

  oxhZÑr foKkiu D;k gS\  

 (v) Define the rejoinders.  

  fjTokbUMlZ dks ifjHkkf"kr dhft,A  

 (vi) What is media convergence?   

  ehfM;k dUotsZUl D;k gS\  

 (vii) What is Jacket advertisement?   

  tSdsV foKkiu D;k gS\  

 (viii) Define Public Service Announcement (PSA).   

  tufgr lwpuk dks ifjHkkf"kr dhft,A   

 (ix) Define the internal public.   

  vartZu dks ifjHkkf"kr dhft,A   

 (x) Define the public relations.   

  tulaidZ dks ifjHkkf"kr dhft,A   
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 Section-B 4××××10====40 

 (Short Answer Type Questions)  

Note :- Answer any four questions. Each answer should not exceed 200 words. Each question 

   carries  10 marks. 

 [k.M&^[k.M&^[k.M&^[k.M&^cccc^̂̂̂  

 ¼y?kq mŸkjh; iz’u¼y?kq mŸkjh; iz’u¼y?kq mŸkjh; iz’u¼y?kq mŸkjh; iz’u½½½½     

funsZ’kfunsZ’kfunsZ’kfunsZ’k %& fdUgha pkjfdUgha pkjfdUgha pkjfdUgha pkj iz’uksa ds mŸkj nhft,A vki vius mŸkj dks vf/kdre 200200200200 'kCnksa esa ifjlhfer dhft,A 
   izR;sd iz’u 10101010 vad dk gSA 

2. Discuss about the corporate social responsibility.   

 dkWiksZjsV lkekftd mÙkjnkf;Ro ds ckjs esa ppkZ dhft,A   

3. Write a short note on press release.   

 izsl foKfIr ij laf{kIr fVIi.kh fyf[k,A   

4. What is house journal? Discuss about internal house journal.   

 x`g if=dk D;k gS\ vkarfjd x`g if=dk ds ckjs esa ppkZ dhft,A   

5. Discuss about the responsibilities of public relations officer.   

 tulaidZ vf/kdkjh dh ftEesnkfj;ksa ds ckjs esa ppkZ dhft,A   

6. Write the short note on press release.    

 izsl foKfIr ij laf{kIr fVIi.kh fyf[k,A   

7. Write a short note on publics in PR.   

 ihvkj esa turk ij laf{kIr fVIi.kh fyf[k,A   

8. Differentiate publicity from advertisement.    

 izpkj ,oa foKkiu esa varj Li"V dhft,A   

9. Discuss types of advertisement.    

 foKkiu ds izdkjksa ij ppkZ dhft,A   
 

 Section-C 2××××20====40 

 (Long Answer Type Questions)  

Note :- Answer any two questions. You have to delimit your each answer maximum up to                         

   500 words. Each question carries  20 marks. 

 [k.M&^[k.M&^[k.M&^[k.M&^llll^̂̂̂  

 ¼ nh?kZ¼ nh?kZ¼ nh?kZ¼ nh?kZ    mŸkjh; iz’u ½mŸkjh; iz’u ½mŸkjh; iz’u ½mŸkjh; iz’u ½     

funsZ’kfunsZ’kfunsZ’kfunsZ’k %& fdUgha fdUgha fdUgha fdUgha nksnksnksnks iz’uksa ds mŸkj nhft,A vki vius mŸkj dks vf/kdre 555500000000 'kCnksa esa ifjlhfer dhft,A 
   izR;sd iz’u 20202020 vad dk gSA 

10. Discuss about the tools of public relations.   

 tuliadZ ds midj.kksa ds ckjs esa ppkZ dhft,A   

11. Discuss the organizational structure of advertisement agencies.    

 foKkiu lfefr;ksa ds laxBukRed <kaps ds ckjs esa ppkZ dhft,A   

12. Discuss the ‘code of ethics’ in public relations.   

 tulaidZ esa vkpkj&lafgrk ds ckjs esa ppkZ dhft,A   

13. Discuss the role of advertising department in a newspaper.   

 ,d v[k+ckj esa foKkiu foHkkx dh Hkwfedk ij ppkZ dhft,A   

----------------------------- 


