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PUBLIC RELATIONS AND ADVERTISING 

tulaidZ ,oa foKkiutulaidZ ,oa foKkiutulaidZ ,oa foKkiutulaidZ ,oa foKkiu    
Paper : BJ-05/BJMC-05/JM-05 

 [Time: 3 Hours]                    [Maximum Marks: 70]    
                                                                                           

 

Note :- The question paper is divided into three Sections A, B and C. Write answers as per the given 

   instructions. 

funsZ’k funsZ’k funsZ’k funsZ’k %&%&%&%&    ;g iz’u&i= ^v*] ^c* vkSj ^l* rhu [k.Mksa esa foHkkftr gSA fn, x, funsZ’kksa ds vuqlkj mŸkj nhft,A    
 

 Section-A 7××××2====14 

 (Very Short Answer Type Questions)  

Note :- Answer all questions. As per the nature of the question delimit your answer in one word, one 

   sentence or maximum up to 30 words. Each question carries 2 marks. 

 [k.M&^v^[k.M&^v^[k.M&^v^[k.M&^v^     

 ¼vfr¼vfr¼vfr¼vfr    y?kqy?kqy?kqy?kq    mŸkjh; iz’umŸkjh; iz’umŸkjh; iz’umŸkjh; iz’u½½½½     

funsZ’kfunsZ’kfunsZ’kfunsZ’k %& lHkh lHkh lHkh lHkh iz’uksa ds mŸkj nhft,A vki vius mŸkj dks iz’ukuqlkj ,d 'kCn] ,d okD; ;k vf/kdre  

   30303030 'kCnksa esa ifjlhfer dhft,A izR;sd iz’u 2222 vad dk gSA 

1. (i) What is Newsletter?   

  U;wt+ysVj D;k gS\  

 (ii) Define the Communication.   

  lapkj dks ifjHkkf"kr dhft,A  

 (iii) What is Annual Report?   

  okf"kZd izfrosnu D;k gS\  

 (iv) What is Advertisement Copy?   

  foKkiu dkWih D;k gS\  

 (v) What is USP?   

  ;w,lih D;k gS\  

 (vi) What is Image Building?   

  Nfo fuekZ/k D;k gS\  

 (vii) What is Advertisement Appeal?   

  foKkiu vihy D;k gS\  
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 Section-B 4××××7====28 

 (Short Answer Type Questions)  

Note :- Answer any four questions. Each answer should not exceed 200 words. Each question 

   carries  7 marks. 

 [k.M&^[k.M&^[k.M&^[k.M&^cccc^̂̂̂  

 ¼y?kq mŸkjh; iz’u¼y?kq mŸkjh; iz’u¼y?kq mŸkjh; iz’u¼y?kq mŸkjh; iz’u½½½½     

funsZ’kfunsZ’kfunsZ’kfunsZ’k %& fdUgha pkjfdUgha pkjfdUgha pkjfdUgha pkj iz’uksa ds mŸkj nhft,A vki vius mŸkj dks vf/kdre 200200200200 'kCnksa esa ifjlhfer dhft,A 
   izR;sd iz’u 7777 vad dk gSA 

2. Discuss about the elements of Advertisement.   

 foKkiu ds rRoksa ds ckjs esa ppkZ dhft,A   

3. Write about the origin of Advertisement in India.   

 Hkkjr esa foKkiu ds mn~Hko ds ckjs esa fyf[k,A   

4. What do you understand by Propaganda?   

 izksisxaMk ls vki D;k le>rs gSa\  

5. What is Brand Positioning? Explain.   

 czkaM iksth’kfuax D;k gS\ le>kb,A   

6. Discuss the importance and utility of Advertisement Agencies.    

 foKkiu ,tsalht dh mi;ksfxrk vkSj egÙo dh ppkZ dhft,A   

7. Discuss the development of House Journals.    

 x`g if=dkvksa ds fodkl ds ckjs esa ppkZ dhft,A   

8. Explain the Consumer Decision Process.    

 miHkksäk dh fu.kZ; izfØ;k dk o.kZu dhft,A   

9. Discuss the code of conduct of Advertisement Council of India.    

 Hkkjrh; foKkiu ifj"kn dh vkpkj lafgrk dh ppkZ dhft,A   

 

 Section-C 2××××14====28 

 (Long Answer Type Questions)  

Note :- Answer any two questions. You have to delimit your each answer maximum up to                         

   500 words. Each question carries  14 marks. 

 [k.M&^[k.M&^[k.M&^[k.M&^llll^̂̂̂  

 ¼¼¼¼nh?kZnh?kZnh?kZnh?kZ    mŸkjh; iz’umŸkjh; iz’umŸkjh; iz’umŸkjh; iz’u½½½½     

funsZ’kfunsZ’kfunsZ’kfunsZ’k %& fdUgha fdUgha fdUgha fdUgha nksnksnksnks iz’uksa ds mŸkj nhft,A vki vius mŸkj dks vf/kdre 555500000000 'kCnksa esa ifjlhfer dhft,A 

   izR;sd iz’u 14141414 vad dk gSA 

10. Write about the process of Mutual Public Relations.   

 vkilh tulaidZ izfØ;k ds ckjs esa fyf[k,A   

11. Write a note on the Press Information Bureau (PIB).    

 i= lwpuk dk;kZy; ¼ihvkbZch½ ij fVIi.kh fyf[k,A   

12. Write about the different functions of Public Relations in detail.   

 tulaidZ ds fofHkUu dk;ksaZ ds ckjs esa foLrkj ls fyf[k,A   

13. Explain about the Advertisement. Discuss the social effect of Advertisements.  

 foKkiu dks ifjHkkf"kr dhft,A foKkiuksa ds lkekftd izHkko dh ppkZ dhft,A   

----------------------------- 


