. Discuss the functions of Advertisement.

faaa & &l &1 == SifSw |

. What do you understand by Media Buying ?
difgan T ¥ 9 F gEed § 2

. Write a short note on Propaganda.

Tel W U Giera feoent fafe)

. Write about the public relations Society of India.
dfseren Rererw diemee! ofw sfean & aR § faftew |

. Discuss the responsibilities of Public Relations
Officer.

YR AfERT wt fEefE & SR # fafew)

. Explain the organizational set up of News
Agencies.

TR TS & WSS @9 ol THHAET |
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Note .— The question paper is divided into two Sections
A and B. Write answers as per the given
instructions.

ot - o7 oA o’ SR ‘9 1 wvel # fawifsa ¥ o
TUE & RYER I9 & W

Section-A 10x2=20
(Very Short Answer Type Questions)

Note .— Answer all questions. As per the nature of the
question delimit your answer in one word, one
sentence or maximum up to 30 words. Each
question carries 2 marks.
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Qug—3H (viii) What is Surrogate Advertising ?
(afa =g s weR) e TSaEBiS = & ?
Fdor - Tt gl & SR NI o T W AT YIAER
Th I, Th e o1 Afeshan 30 veal § R
FIT | FAF T 2 HAHI HT T
1. (i) What is Slogan ?
: ?
NN fisarged ¥ M9 #o THE ¥
Section-B 4x20=80

(ix) Define the Advertising Manager.
oA gaiEes w1 gReIfe it |

(x) What do you mean by Rejoinders ?

(i1) What is Internal Public ?

. f — (Short Answer Type Questions)
(i) What is Creative Bouti ) Note — Answer any four questions. Each answer should not
il at is Creative Boutique 7

exceed 200 words. Each question carries 20 marks.

oM Ieh M T ?

gus—d
(iv) What is ASCI ? (T e T
ASCI =1 1 7 ferferm | fer - el wR el ® SW ST e e SR
(v) What is Press Release ? sfrag 200 e § UREfad wifw To® g9
79 el 7 7 2 20 TRt # T
(vi) Define the Publicity. 2. What is Press Conference ? Define it.
YER ] g sifera | U9 S5 F1 § ? R wifea |
(vii) Write about the Opinion Leader. 3. Discuss the objectives of Advertisement.
Tq Ja T ? fomo & SE9El wi ==l sifew |
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