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Note:	 The question paper is divided into three sections A, B and C. 
Write answers as per the given instructions.

{ZX}e :	 ¶h àíZ nÌ "A', "~' Am¡a "g' VrZ IÊS>m| ‘| {d^m{OV h¡& àË¶oH$ 
IÊS> Ho$ {ZX}emZwgma àíZm| Ho$ CÎma Xr{OE&

	 Section - A	 10 × 2 = 20
(Very Short Answer Questions)

Note:	 Answer all questions. As per the nature of the question 
delimit your answer in one word, one sentence or 
maximum up to 30 words. Each question carries 2 marks.

	 IÊS> - "A'
(A{V bKw CÎmar¶ àíZ)

{ZX}e :	 g^r àíZm| Ho$ CÎma Xr{OE& Amn AnZo CÎma H$mo àíZmZwgma EH$ eãX, 
EH$ dm³¶ ¶m A{YH$V‘ 30 eãXm| ‘| n[agr{‘V H$s{OE& àË¶oH$ àíZ 
2 A§H$m| H$m h¡&
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1)	 (i)	 Write the full form of AIDA.

		  AIDA H$m nyam Zm‘ {b{IE&

	 (ii)	 Write the full form of USP.

		  USP H$m nyam Zm‘ {b{IE&

	 (iii)	 What is target audience?

		  b{jV g‘yh ³¶m h¡?

	 (iv)	 Define the internal public.

		  Am§V[aH$ OZ H$mo n[a^m{fV H$s{OE&

	 (v)	 What is Press Release?

		  àog {dkpßV ³¶m h¡?

	 (vi)	 Write the full form of PRSI.

		  PRSI H$m nyam Zm‘ {b{IE&

	 (vii)	What is Crisis Management in Public Relations?

		  OZgånH©$ ‘| AmnXm à~§YZ ³¶m h¡?

	 (viii)	What is Social Media?

		  gmoeb ‘r{S>¶m ³¶m h¡?

	 (ix)	 What is Public Opinion?

		  OZ‘V ³¶m h¡?

	 (x)	 What is Consumerism?

		  Cn^mo³VmdmX ³¶m h¡?
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	 Section - B	 4 × 10 = 40
(Short Answer Questions)

Note:	 Answer any four questions. Each answer should not 
exceed 200 words. Each question carries 10 marks.

IÊS> - ~
(bKw CÎmar¶ àíZ)

{ZX}e :	 {H$Ýht Mma àíZm| Ho$ CÎma Xr{OE& Amn AnZo CÎma H$mo A{YH$V‘ 
200 eãXm| ‘| n[agr{‘V H$s{OE& àË¶oH$ àíZ 10 A§H$m| H$m h¡&

2)	 What do you understand by Public Relations? Describe its 

objective also.

	 OZgånH©$ go Amn ³¶m g‘PVo h¢? BgHo$ CX²Xoí¶ H$m ^r dU©Z H$a|&

3)	 What do you understand by advertising? Describe its various 

types also.

	 {dkmnZ go Amn ³¶m g‘PVo h¢? BgHo$ {d{dY àH$mam| H$m ^r dU©Z H$a|&

4)	 What is House Journals? Describe its role in Public Relations.

	 J¥hn{ÌH$m ³¶m h¡? OZgånH©$ ‘| BgH$s ^y{‘H$m H$m dU©Z H$s{OE&

5)	 Describe the difference between advertising and publicity.

	 {dkmnZ Am¡a àMma Ho$ ‘Ü¶ A§Va H$m dU©Z H$s{OE&

6)	 What do you understand by Press Conference and Briefing in 

Indian scenario: 

	 ^maVr¶ n[aÑí¶ ‘| àog H$m§’«o$Ýg Am¡a ~«rq’$J Ho$ {df¶ ‘| Amn ³¶m g‘PVo 
h¢?

7)	 What do you understand by corporate social responsibility?

	 H$mnm}aoQ> gm‘m{OH$ CÎma Xm{¶Ëd go Amn ³¶m g‘PVo h¢?
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8)	 What do you understand by advertising agencies? Describe its 

function also.

	 {dkmnZ g{‘{V¶m| go Amn ³¶m g‘PVo h¢? BgHo$ H$m¶m] H$m ^r dU©Z H$a|&

9)	 What is propaganda? How media promote it?

	 {‘Ï¶m àMma ³¶m h¡? ‘mÜ¶‘ BgH$mo H¡$go àmoËgm{hV H$aVo h¢?

	 Section - C	 2 × 20 = 40
(Long Answer Questions)

Note:	 Answer any two questions. You have to delimit your each 
answer maximum up to 500 words. Each question carries 
20 marks.

IÊS> - g
(XrK© CÎmar¶ àíZ)

{ZX}e  :	 {H$Ýht Xmo àíZm| Ho$ CÎma Xr{OE& Amn AnZo CÎma H$mo A{YH$V‘ 500 
eãXm| ‘| n[agr{‘V H$s{OE& àË¶oH$ àíZ 20 A§H$m| H$m h¡& 

10)	 Discuss about the tools of Public Relations.
	 OZgånH©$ Ho$ CnH$aUm| na MMm© H$s{OE&

11)	 Describe the process of Media strategies in a successful PR 
campaign.

	 EH$ g’$b OZgånH©$ A{^¶mZ H|$ ‘mÜ¶‘ aUZr{V H$s à{H«$¶m H$m dU©Z 
H$s{OE&

12)	 Discuss the objectives and functions of advertising.
	 {dkmnZ Ho$ CÔoí¶ Ed§ H$m¶m] H$s {ddoMZm H$a|&

13)	 Write an article on "Impact of advertising on Indian Society.
	 ""^maVr¶ g‘mO na {dkmnZ H$m à^md' {df¶ na EH$ boI {b{IE&


