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DMC-02
December - Examination 2019
Diploma in Mass Communication Examination
Advertising and Public Relations
IEEIREECIRA B E
Paper - DMC-02
Time : 3 Hours ] [ Max. Marks :- 100

Note: The question paper is divided into three sections A, B and C.
Write answers as per the given instructions.

fAder: Ig ued ux ‘o', ‘¥’ IR ‘W fiF @Wuel § A g1 ud
Gus & MGATTAR AT & IR QIS

Section - A 10 X2=20
(Very Short Answer Questions)

Note: Answer all questions. As per the nature of the question
delimit your answer in one word, one sentence or
maximum up to 30 words. Each question carries 2 marks.

Qus - ‘37’
(rfer Ty IR Ue)
fAder: Tt weAl & IR SISTI 31T 310 TR DI WATTHAR Th 916G,
T Iy AT ferpad 30 orsgl H uRAfg Hifviel e ueT
2 3fpl Bl gl
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1) (i) Write the full form of AIDA.
AIDA &7 )1 M ferRau

(ii) Write the full form of USP.
USP &l q31 9 foriRa|
(iil) What is target audience?
AT g T 2 ?
(iv) Define the internal public.
AR 59 B aR9IRG SIS
(v) What is Press Release?
¥ fasifa om 8?2
(vi) Write the full form of PRSI.
PRSI &1 I 74 feiRgu|
(vii) What is Crisis Management in Public Relations?
ST § 3TUST UEeE T g ?
(viii) What is Social Media?
Arerer Hifear Fm g2
(ix) What is Public Opinion?
ST T 8 ?

(x) What is Consumerism?

SUTFdTaTG a7 8 ?

DMC-02 / 200/ 4 2) (Contd.)



117

Section - B 4 X10=40
(Short Answer Questions)

Note: Answer any four questions. Each answer should not

exceed 200 words. Each question carries 10 marks.
gus -
(oTg TR U9A)

fAder: gl IR Ul & IR ST 3T 3 IR Dl 3ferhad

2)

200 grect o AT HITTI Tdd 59T 10 3ihi T 3l

What do you understand by Public Relations? Describe its
objective also.

SR | 3T a7 FHSA & ? 39d 36qeT il ot guie o)

What do you understand by advertising? Describe its various

types also.

=TT 3 31T T A9 § ? 59 fafde Uhri @1 oft guie |

What is House Journals? Describe its role in Public Relations.

TTEUTIET T ¢ ? SFFeh H geIehl {¥epT T guie HhifST|

Describe the difference between advertising and publicity.

IS 3R TR & H&g IR BT guia Hifviu|

What do you understand by Press Conference and Briefing in

Indian scenario:

IR URGT H T Bth=4 AR st & a5y 5 39 a1 FHs7d
g7

What do you understand by corporate social responsibility?
HIRS ARG SR GIRCT A 31T T AT & 2
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What do you understand by advertising agencies? Describe its
function also.

forgmoe AfaferRnt | oy = |Aued €2 9% Sl o off auie el
What is propaganda? How media promote it?

ooy JoR 9T 82 HIETH SHPT b Ul ed PR g ?

Section-C 2X20=40
(Long Answer Questions)

Note: Answer any two questions. You have to delimit your each

answer maximum up to 500 words. Each question carries
20 marks.

Qus - |
(Sef IR o)

fAder : fopegl @ ULl & IR SIRIUI 31T 31U IR I 3ferehad 500

greal o IR HifS| U g9 20 3t &1 Bl

10) Discuss about the tools of Public Relations.

SR & IURRUT IR Tef HhIfTy|

11) Describe the process of Media strategies in a successful PR

campaign.
TUh Aol SE™h SRR & HIEgH YOI i Tfehar o gufe
BT

12) Discuss the objectives and functions of advertising.

fastu= & Sgea vd Rt Y fademr |

13) Write an article on "Impact of advertising on Indian Society.

YR AT IR IS99 b1 g9’ s IR U o forRRau|
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