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Note:	 The question paper is divided into three sections A, B and C. 
Write answers as per the given instructions.

{ZX}e :	 ¶h àíZ nÌ "A', "~' Am¡a "g' VrZ IÊS>m| ‘| {d^m{OV h¡& àË¶oH$ 
IÊS> Ho$ {ZX}emZwgma àíZm| Ho$ CÎma Xr{OE&

	 Section - A	 7 × 2 = 14
(Very Short Answer Questions)

Note:	 Examinees have to attempt all questions. Each question 
is of 02 marks and maximum word limit may be 30 words.

	 IÊS> - "A'
(A{V bKw CÎmar¶ àíZ)

{ZX}e :	 narjm{W©¶m| H$mo g^r àým| H$mo hb H$aZm h¡& àË¶oH$ àý Ho$ 02 A§H$ h¢ 
Am¡a A{YH$V‘ eãX gr‘m 30 eãX h¡&

1)	 (i)	 Define e-commerce.

		  B©-H$m°‘g© H$mo n[a^m{fV H$s{OE&
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	 (ii)	 What is e-tailing?

		  B©-Q>oqbJ ³¶m h¡?

	 (iii)	 What is computer virus?

		  H$åß¶yQ>a dm¶ag ³¶m h¡?

	 (iv)	 Give the definition of supply chain.

		  Amny{V© l§Ibm H$s n[a^mfm Xr{OE&

	 (v)	 What is the meaning of Electronic Data Interchange 

Standards?

		  Bbo³Q´>m°{ZH$ {ddaU {d{Z‘¶ ‘mZH$ H$m ³¶m AW© h¡?

	 (vi)	 What do you understand by bar-coding system?

		  ~ma-H$moqS>J {gñQ>‘ go Amn ³¶m g‘PVo h¢?

	 (vii)	What is testing plan?

		  narjU ¶moOZm ³¶m h¡?

	 Section - B	 4 × 7 = 28
(Short Answer Questions)

Note:	 Section 'B' contains eight short answer type questions. 
Examinees will have to answer any 04 questions. Each 
question is of 07 marks. Examinees have to delimit each 
answer in maximum 200 words.

IÊS> - ~
(bKw CÎmar¶ àíZ)

{ZX}e :	 IÊS> "~r' ‘| AmR> bKw CÎma àH$ma Ho$ àý h¢, narjm{W©¶m| H$mo {H$Ýht ̂ r 
04 gdmbm| Ho$ Odm~ XoZm h¡& àË¶oH$ àý 07 A§H$m| H$m h¡& narjm{W©¶m| 
H$mo A{YH$V‘ 200 eãXm| ‘| àË¶oH$ Odm~ n[agr{‘V H$aZo h¢&
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2)	 Describe the difference between e-commerce and e-business.

	 B©-H$m°‘g© d B©-{~OZog ‘| A§Va ñnîQ> H$s{OE&

3)	 Describe the meaning of e-banking and which services are 

provided to the customers through online banking?

	 B©-~¡qH$J H$m AW© ñnîQ> H$aVo hþE Am°ZbmBZ ~¢qH$J Ûmam J«mhH$m| H$mo àXmZ 
H$s OmZodmbr godmE± ~VmBE&

4)	 Mention the characteristics of client-server architecture.

	 J«mhH$/gd©a dmñVwH$bm H$s {deofVmE± ~VmBE?

5)	 Describer the different layers of EDI architecture.

	 EDI Am{H©$Q>o³Ma Ho$ {d{^ÝZ bo¶am| H$mo ñnîQ> H$s{O¶o&

6)	 Explain the advantages & disadvantages of E-markets.

	 Bbo³Q´>m°{ZH$ ~mOmam| Ho$ bm^ d hm{Z¶m± ~VmB¶o&

7)	 What are the main reasons of using firewalls? Explain.

	 ’$m¶adm°b H$mo Cn¶moJ ‘| bmZo Ho$ à‘wI H$maU ³¶m h¢? dU©Z H$s{O¶o&

8)	 What are the disadvantages of credit card? Explain.

	 H«o${S>Q> H$mS>© Ho$ ³¶m ZwH$gmZ h¢? dU©Z H$s{O¶o&

9)	 Mention the types of online payment system used on internet.

	 BÝQ>aZoQ> na à¶wº$ hmoZodmbo Am°ZbmBZ no‘oÝQ> {gñQ>‘ Ho$ àH$ma ~VmB¶o&

	 Section - C	 2 × 14 = 28
(Long Answer Questions)

Note:	 Section 'C' contains four long answer type questions. 
Examinees will have to answer any 02 questions. Each 
question is of 14 marks. Examinees have to delimit each 
answer in maximum 500 words.
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IÊS> - g
(XrK© CÎmar¶ àíZ)

{ZX}e  :	IÊS> "g' ‘| Mma {Z~ÝYmË‘H$ àý h¢& narjm{W©¶m| H$mo {H$Ýht ^r 02 
àým| Ho$ Odm~ XoZm h¡& àË¶oH$ àý 14 A§H$m| H$m h¡& narjm{W©¶m| H$mo 
A{YH$V‘ 500 eãXm| ‘| àË¶oH$ Odm~ n[agr{‘V H$aZo h¢& 

10)	 "In present era, scope of e-commerce growing rapidly." 

Comment on the statement by giving the scope of e-commerce.

	 "dV©‘mZ g¶‘ ‘| B©-H$m°‘g© H$m joÌ VoOr go ~‹T>Vm Om ahm h¡&' Cnamoº$ 
H$WZ na AnZo {dMma XoVo hþE B©-H$m°‘g© Ho$ joÌ H$mo ~VmBE&

11)	 Explain the issues of government control in the field of 

e-commerce. 

	 B©-H$m°‘g© Ho$ joÌ ‘| gaH$mar {Z¶§ÌU Ho$ ‘wÔm| H$mo ñnîQ> H$s{OE&

12)	 Mention the steps for making the effective exchange of 

information in a system by a manager.

	 {H$gr ^r V§Ì ‘| à~§YH$ Ûmam gyMZmAm| Ho$ AmXmZ àXmZ H$mo à^mdembr 
~ZmZo Ho$ à¶wº$ MaUm| H$mo ~VmB¶o&

13)	 Write a detailed note on making the strategy of four elements 

of marketing mix with e-commerce for taking the competitive 

advantage.

	 à{VñnYm©Ë‘H$ bm^ A{O©V H$aZo Ho$ {bE, B©-H$m°‘g© Ho$ gmW ‘mH}$qQ>J 
{‘³g Ho$ Mmam| Ad¶dm| Ho$ {bE ì¶yhaMZm Ho$ {Z‘m©U na {dñV¥V boI 
{b{IE&


